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CUSTOMER Relationships and Support)
(1) N15IANTTAMUFUNUS (Relationship Management)
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(3) N35IANSVo30958U (Complaint Management)
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¥, MmsfuanuianelauazauynuvesdieunazgnAngudu (Determination
of Student and Other CUSTOMER Satisfaction and ENGAGEMENT)
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and ENGAGEMENT)
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(2) aruiawslaSeuliisufuasdnsdu (Satisfaction Relative to Other
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. MsldtayaidusvasgnAuaznain (Use of VOICE-OF-THE-CUSTOMER and

Market Data)
aouiiBnsedndlslumsliteyauazansaumeaildanidssvesgniuaznain
g D t D Tri g ¢pDEOLY ¢ | T

BlgT P DUPAETD T b ¢ gpD  @pyD C

AIFNYITIENARYAN 9 FI01509A UMY RNaAY A lueAs 1w w1 107 - 135

‘VISJ%JL‘VW!

wnemg 3.2 e PLL T gb Tp 17
{ DP T2

wnemg 3291 8 gey TP 1Tth &

té th It &é yDLT PepT! & Bé y
t & tg DL €€y § D Tt @

6L L g& ypp

wmnown 3202 0 géy TP 1TtLd D |

j ¥ D it g DB DL g DLT B
({To (D Bl g 005 3§ t 9'1g ¢b0
Dt OUre 1Tt ¢ Dit
wwemg32a D TII g ¢PDG L TD 0Tt RDEL
P gp DDD bp DLT D W41V Tig gpDGOLT
i | T j - TIbL ¥y TT p 1T Ti

g gbDJy 9Ly B BEY



